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Kuala Lumpur, 7 April 2026 � The Malaysian Pharmacists Society (MPS) expresses serious 

concern over social media advertisements suggesting that members of the public do not need to 

consult a pharmacist before purchasing or using certain health-related products.

Even where a product may fall within the notified cosmetic or non-poison category, messaging that 

implies pharmacist advice is unnecessary is misleading, irresponsible, and potentially harmful. 

Pharmacists, especially in the community setting, are often the first healthcare professionals 

consulted by the public for advice on medicines, symptoms, minor ailments, and health-related 

products.

This concern is significant in the Malaysian context. Official 2024 data show there were 21,796 

pharmacists holding annual certificates, including 7,942 fully registered pharmacists in the private 

sector, 5,902 in community pharmacy, and 4,320 private community pharmacy premises 

nationwide. These figures reflect how accessible pharmacists are as frontline healthcare providers. 

Products marketed for hair loss, scalp, skin, beauty, or general wellness should not be promoted 

in a way that discourages professional consultation. Such symptoms are not always purely 

cosmetic and may sometimes be linked to underlying health conditions, medicine-related adverse 

effects, nutritional deficiencies, hormonal issues, or other medical concerns. Messaging that 

discourages consultation may contribute to delayed diagnosis, inappropriate self-selection, 

avoidable adverse effects, and unnecessary cost to consumers.

MPS also emphasises that health-related advertising in Malaysia is subject to legal and regulatory 

controls. Advertisements for medicines and medicinal products are governed by the Medicines 

(Advertisement and Sale) Act 1956 and the Medicine Advertisements Board Regulations 1976, 

while current MAB guidelines expressly complement those legal instruments. 

For notified cosmetics, NPRA states that advertising is regulated under the Guideline for Cosmetic 

Advertisement within the broader framework of the Guidelines for Control of Cosmetic Products in 
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Malaysia. NPRA�s own 2024 data show that 1,226 notified cosmetic advertisements were 

screened across social media and e-commerce platforms, and 384 (31%) were found to be 

non-compliant. Of those, 291 involved prohibited medical claims. NPRA also investigated 101 

complaints related to notified cosmetic advertisements in 2024.

 

The wider enforcement picture is equally concerning. In 2024, NPRA reported 22 recalls of notified 

cosmetics involving prohibited substances, while the Pharmaceutical Services Programme 

recorded seizures of 17,630 unregistered or non-notified products worth approximately RM32.67 

million through raids.

Any broad statement dismissing the need for pharmacist consultation is therefore highly 

inappropriate. It undermines patient safety, weakens responsible health communication, and risks 

normalising unsafe self-selection of health-related products.

MPS calls on:

▪ Advertisers and content creators to remove or amend misleading wording;
▪ Digital platforms to strengthen review of health-related advertisements; and
▪ Relevant authorities to assess such advertisements and take appropriate action where   
 necessary.

MPS also urges members of the public to seek advice from pharmacists, verify product status 

before purchase, and report questionable advertisements or products to the relevant authorities.

This issue is not merely about professional recognition. It is about protecting the public from 

preventable harm and preserving trust in evidence-based healthcare communication.

Hon. Prof. Amrahi Buang

President

Malaysian Pharmacists Society



Founded in 1967, the Malaysian Pharmacists Society (MPS) is the national professional body 

representing pharmacists across all sectors�community, hospital, industry, academia, and 

regulatory. As the official voice of the profession, MPS is dedicated to promoting and safeguarding 

the honour, integrity, and collective interests of pharmacists in Malaysia.

Guided by the motto �Berkhidmat Untuk Kesihatan Rakyat� (�Service Towards a Healthy Society�), 

MPS strives to uphold the highest standards of ethics, professionalism, and competency within the 

pharmacy field. The Society believes that a strong and united profession is essential to improving 

health outcomes nationwide.

The Society�s core objectives include:

• Promoting and maintaining the honour and interest of the pharmacy profession;
• Upholding professional standards, ethics, and pharmaceutical education;
• Supporting digitalisation, innovation, research, and dissemination of knowledge;
• Advancing public health and health system development;
• Fostering intra-professional relationships and external collaborations;
• Representing the profession in policymaking and strategic dialogue;
� Managing resources responsibly to support its mission.

MPS is entrusted by the Pharmacy Board Malaysia to manage the national Continuing 

Professional Development (CPD) portal for pharmacists in the private sector, operating since 

2004. In addition to maintaining the CPD platform, MPS organises training, seminars, and 

certification programmes throughout the year to support continuous learning and practice 

excellence.

The Society maintains a strong presence in public policy through representation on statutory 

bodies such as the Pharmacy Board and Poisons Board, and regularly contributes to consumer 

health discussions with the Ministry of Domestic Trade and relevant NGOs. It also endorses the 

Code of Ethics for Pharmacists and promotes good governance and professional accountability 

through its Chapters and Committees.

Internationally, MPS is affiliated with the Commonwealth Pharmacists Association (CPA), the 

Federation of Asian Pharmaceutical Associations (FAPA), and the International Pharmaceutical 

Federation (FIP). Locally, it is a member of the Malaysian Professional Centre (Balai Ikhtisas 

Malaysia), under the patronage of the Prime Minister.
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